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President’s Letter 
 
WITH APOLOGIES TO our Media Chair, I’m using the forum of the monthly 
newsletter as a platform. I wish to bring a serious threat to your attention — a threat 
which is dangerous to people from almost every walk of life, but which has particular 
virulence when it comes to writers. This menace is so insidious that it may have already 
subtly infiltrated your life, in which case I urge you to take swift and decisive action to 
wipe it out. If you haven’t yet been affected, immediate safeguards are recommended. 
I’m talking about Gremlins. 

Gremlins can be difficult to identify, because they can disguise themselves as 
harmless, mundane, or even beloved things. Even so, if you learn the warning signs and 
characteristics, and remain vigilant, you should be able to spot them.   

Typical Gremlin tactics include: 
Distraction. Gremlins have a way of making it seem that their needs are more 

important or, at least, more urgent than yours.  At my home, Gremlins often disguise 
themselves as common household objects, such as a pile of laundry or a sink full of 
dirty dishes. You might find them masquerading as a significant other, a pet, or one of 
your offspring. Their goal is to make you believe that their immediate need is more 
urgent that the scene you’re writing or the chapter you’re editing. Resist! In most cases, 
if ignored, Gremlins will resolve their own issues or, at the least, withdraw to consider 
other tactics. 

Doubt.  Doubt is one of the Gremlins’ favorite weapons, and they can spread it 
using a variety of methods. One is third-party hypnosis: They hijack the will of someone 
in your life, and compel them to say things like, “Isn’t it really hard to get published?” 
or the ever popular, “Why don’t you get a real job?”  Note: In the case that the 
Gremlin’s intended victim is a published author, this tactic is most effective when the 
hijacked third party is a Book Critic.  

Even more horrifying is the tactic of implanting actual thoughts in your mind. If you 
find yourself thinking, “I’ll never be good enough,” or “No one will ever read my 
work,” chances are, you’ve been infiltrated, and immediate action is called for. 

Jealousy.  If a particularly clever Gremlin sees that you’ve recognized and 
triumphed over the previous two tactics, he may resort to something more subtle. The 
patient gremlin will wait until another writer, perhaps one that you know, has a moment 
of public success. He’ll lurk at the back of your mind until you’re reading that best 
seller list or announcement of contest winners and, then, wham! He’ll jump in and plant 
a thought along the lines of “Why did that happen to her? It should have been me.”  This 
is sometimes immediately followed by the secondary tactics of Resentment and Self-

Pity.  Once the writer succumbs to these tactics, then the Gremlin is more easily able to 
fall back on his more basic ploys: Doubt and Distraction 

The good news: Gremlins can be fooled, evaded, and even eradicated with the 
simple remedies of Focus, Confidence and Good Will.  If you don’t know where or 
how to get these cures, look to your fellow writers.  Those who have successfully 
battled and overcome Gremlins in the past can tell you how to defeat these parasites and 
inoculate yourself against future invasions. 

 
Stay strong…. 

 

Toni Andrews, President, CTRWA 

 NNNEEEXXXTTT   MMMEEEEEETTTIIINNNGGG:::      

JJJuuunnneee   111222   

WWWrrriiitttiiinnnggg   FFFooocccuuusss   &&&   IIInnnssspppiiirrraaatttiiiooonnn   

wwwiiittthhh   JJJaaannneeettt   MMMeeessssssiiinnnaaa  

SSeeee  ppaaggee  22  ffoorr  ddeettaaiillss..  
 

  

NEW MEETING SCHEDULE 
   

Critique Group: 9:30 
General Meeting: 10:45-11:15 

Craft Corner 
Lunch  

Speaker 12:45 
Hands-On Workshop 

(after the speaker) 
 

See page 2 for more details. 
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MEMBER NEWS 
 

Welcome to new members Zsuzsa Simandy, Gail 

Chianese and Marian Lanouette! We’re very 
happy to have you join us!  
 
Huge congratulations to new member Huntley 

Fitzpatrick on signing with the Jane Rotrosen 
Agency, who represents such mega-successes as 
Carla Neggers, Tess Gerritsen and Susan Wiggs. 
Way to go, Huntley!…To research setting for a 
subsequent book in her series, Rhonda Lane 
attended an endurance riding competition in Rhode 
Island. Endurance riding is a timed trail ride in 
which the horse’s condition is monitored by 
veterinarians at stops throughout the race. The 
winning horse must cross the finish line first AND 
pass a specific health exam afterward. Rhonda 
went to observe the veterinarians but ended up 
working with the event’s head vet as his record 
keeper. Very cool, Rhonda!… Zsuzsa Simandy 
got a request from Whitney Ross at Tor/Forge for 
her reincarnational novel, Breaking a Karmic 
Spell.…From Karen Pinco: “Halfway through 
edits. Fighting the urge to stick my head in an 
oven. This is the toughest edit ever. Quite possibly 
because it's more of a rewrite. The more I know 
about writing, the more flaws I see.” We feel your 
pain, Karen!… Joy Smith is back on Connecticut 
soil after a long sojourn on her sailboat and is 
working on a new novel! Says Joy: “I am thrilled 
to see so many new members and hope to meet 
everyone soon.” Shaunee Cole has abandoned us 
for a cruise to the Baltics (so deserved!). She has 
promised to bring back a good-looking Russian to 
anyone who wants one. (Thanks, Shaunee; I want 
mine to be named Vlad, if you can manage it). … 

Peter Andrews continues to kick contest butt with 
The Charm Offensive, which won first place in the 
Beacon Awards.… Congratulations to Lauri  

 
Member News continued next page 

CALENDAR 
 

JUNE 12th…Think It, Believe It, Live It with CTRWA’s own 
Janet Messina. This presentation will combine the 2000 year old 
practice of using the Law of Attraction with the most effective 
techniques of salesmanship, and show you how they can be applied 
to your all aspects of your life, especially your writing career.  
 

Also, stay for a hands-on workshop…“The Power of the 
Narrative,” a series of exercises designed to give the creative side 
of your brain a workout (while distracting the logical side of your 
brain).  The exercises were created using the principles taught by 
noted writing gurus like Anne Lamott (author of Bird by Bird), 
UCLA screenwriting legend Richard Walter, Natalie Goldberg, 
E.M. Forster and Linda Seger. Bring your laptops! 

 
June’s Craft Corner: Conversational Etiquette for Writers. Do 
you babble? Tend to freeze? Have no idea how to describe your 
work? Kristan, a survivor of etiquette lessons as a child, will cover 
loglines, how to talk about your writing and chatting up the masses 
from SEP to the hotel staff.  
 

July 10th…Chapter Picnic! In the words of the immortal Elmer 
Fudd, time for some west and wewaxation! Stay tuned! 

CHAPTER NEWS 
 

The Chapter would like to kick in for your lunch! Because 
our bottom line has been so healthy, the board voted to underwrite 
the cost of lunch. Therefore (drumroll, please!) the chapter will 
kick in $10 for everyone attending, which leaves $4.90 for 
members to pay on their own. There’s one caveat — if you RSVP 
that you’re coming and then have to cancel at the last minute, 
you’ll be asked to pay the $15 at our next meeting. (If you cancel 
24 hours or more in advance, you won’t have to pay.) RSVPs are 

necessary — we need a head count for the hotel staff the day 
before our meeting, so please e-mail Toni (toni@toniandrews.com) 
if you plan on coming. 
 

Going to National? If so, please e-mail Kristan 
(k.higgins@snet.net) so we can try to find a time for us to get 
together for a glass o’ wine or a cuppa joe. Would be lovely to have 
a picture of the gang… 
 

COMING NOVEMBER 20th — The great Margie Lawson will 
present her acclaimed workshop EMPOWERING CHARACTERS’ 
EMOTIONS. This workshop is FREE to all chapter volunteers (not 
including the cost of lunch). It will be an all-day workshop with 
hands-on exercises from your current works-in-progress, so mark 
your calendars today!  

 
CCOOMMMMUUNNIITTYY  

  

2011 Connecticut Fiction Fest 

 
Incredible news, gang! ELOISA JAMES will be 
our keynote speaker! New York Times bestselling 
author, hugely influential in the world of romance 
writing, B&N columnist, teacher of Shakespearean 
Literature at Fordham University and revered by 
readers and critics alike… it doesn’t get better than 
this! Mark your calendars now — May 14, 2011!  
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CCOOMMMMUUNNIITTYY  

  

 

The much-adored 

Sugar Roy, Marie 

Roy’s pup, all 

snuggled up in her 

striped bed. So cute! 

Bella and Buffy…apt 

names for vampire 

afficianado Susan 

Crowley! 

Congratulations on 

the new friends, Sue! 

Women behaving badly…Toni and Kristan at the Library 

Steakhouse in Portsmouth, NH. Delicious food! And just to 

put your minds at ease…no lions were harmed in the 

snapping of this photo. 

Furry Friends 

Brett, who will have an article on autism appearing in  
Spectrum Magazine, June issue. The title is “The Great 
Pretender,”’ it’s about the recently-arrested fraudulent 
therapist and the legislation that grew out of that situation, 
which just passed almost unanimously in the CT House and 
Senate and is awaiting confirmation from Governor Rell. 
Well done, Lauri!…Jennifer Iszkiewicz visited beautiful 
Turks & Caicos in May, poor lamb. Hope you managed to 
have a little bit of fun, Jen… Kathye Thornton is now 
PRO representative at the New England Chapter of RWA, 
so if you’re a member of NEC, expect great things. This 
does not, of course, excuse you from loving us best, Kat. 
☺… Kristan Higgins just got back, sweaty, exhausted and 
happy, from BookExpo in NYC and in June will be heading 
to the American Library Assocation National Conference in 
Washington, D.C. to speak on a panel several other 
romance writers. Kristan also finished the first draft of her 
7th book for HQN. She also got a new cell phone, a new 
laptop and a new version of Word 7 and is ready to kill 
herself/others as she adjusts to the modern age. 

MEMBER RELEASES 
From Kate Smith —  
 
Jack Friday went to Saint’s Row to do  

a little business. Sadie Moon went to  

Saint’s Row to provide a little  

entertainment. What they found was  

each other, and rekindled a passion  

even time couldn’t destroy… 

 
Available now from  

Avon Books 
 

 

 
 

From Toni Andrews, writing  
asVirginia Reede —  

When Dr. Jeff Carson meets 

Leonore, he knows there’s  

something different about her—

especially in bed! He would never 

have guessed she’s one of seven 

witches, working to thwart an 

ancient enemy and restore an 

awesome power.  
 

Available now from  
Ellora’s Cave 
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Peter Andrews, Contest Winner Extraodinaire, is also the 

husband of CTRWA member Susan Andrews. Known for his 

irreverent sense of humor, Peter enlivens chapter meetings 

and never hesitates to offer support and congratulations to 

the rest of us. Welcome, Peter! 

 

Tell us about what you're working on now. 
As usual, I’ve got too many projects going on at once.  
Most of my time has been spent on Dream Crafters, a 
science fiction YA about teens whose lucid dreams create 
the technologies their world depends on.  Of course, there is 
also a love story. 
 

What's the next major step you need to take in 

your writing? 
I’ve completed novels.  I’ve had success in contests.  I’ve 
sold short fiction and a nonfiction book.  Selling a novel 
would be good. 
 

What have been some of the highs of your 

romance writing thus far? 
Without a doubt, collaborating with Susan on Lucky 
Numbers has been the highest of highs.  Lots of fun, and I 
learned something new every day.  It also was a thrill to 
win the Beacon Award for The Charm Offensive.  I’d set 
myself a goal of “finishing” in a contest by December, 
2010.  Winning in February meant I could relax for ten 
months. 
 

What are some good books you've read lately? 
Actually, I’m a painfully slow reader so lately for me 
means years.  Right now, I’m enjoying The Next Best 

Thing.  Are you familiar with it? I read Kathryn Smith’s 
Before I Wake recently, too. I’d recommend either.  I liked 
Shirley Jump’s Marry-Me Christmas until I dissected it to 
understand structure.  Judy Blundell’s What I Saw and Why 

I Lied knocked me out.  Terrific book. 
 

Favorite authors and why?  
Harlan Ellison tricked me into being a writer by being 
fearless and breaking all the rules.  Poe’s “Cask of 
Amontillado” is musical and so perfect structurally that I 
was able to turn it inside out and sell the story.  (“It’s a 
Wonderful Life” proved A Christmas Carol was similarly 
perfect.)  Ellis Peters lets me go on automatic pilot--sheer 
relaxation.  Stephen King writes novellas I can’t put down.  
Amazing pacing that he only occasionally pulls off in his 
novels.  Mark Twain is funny and rewarding with every 
read.  Joseph Conrad will make you want to slit your wrists 
because he writes beautiful prose in his second (third? 

 

COMMUNITY 

fourth?) language.  Hammett never blinked, never put an 
extra word in and never lets you go away unchanged. 
 

Favorite restaurant?  
I once sat on a curb outside a joint munching on a sloppy 
hamburger and discussing “Jeffty is Five” with Harlan 
Ellison.  Susan and I sat in a window of a fine Parisian 
restaurant being plied by management with outre spirits.  I 
nibbled on chicken while Nobelist Melvin Calvin talked 
about biofuels. Notice a pattern here?  1)I don’t remember the 
restaurants and 2) the company mattered greatly. 
 

If you could cast your current hero or heroine, 

who'd get the call? 
The characters are so real to me,  
it’s a bit like asking who I’d cast  
as my siblings if they made a 
 movie of my life.  Very weird  
thought.  For the YA: David  
Thompson (http://www.imdb.com/ 
name/nm3664430/) has read lines  
from my plays and made them  
sound better than they are, so  
he’d be the hero.  Emma Watson  
might be good as the heroine,  
but she’s already 20! 
 

 

Only a dozen X-shaped scars from the Borers 

marked her perfect body.  The clear blue 

eyes were closed, and the long black hair, 

hair I could feel even now like silk between 

my fingers, tossed about in the bubbling 

currents. 

 

 — from Peter’s current work-in-progress 

 

Member of the Month…Peter Andrews  
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WE’VE ALL HEARD it, the 10:1 rule. For every ten hours 
you spend writing, devote one hour to marketing your author 
brand. Well, before you start staring at the clock trying to find 
where you’re going to find one hour to devote to your brand, 
let’s spend some time learning about brand. Understanding 
what brand is will help you to know how to create your 
author brand, so that when you find an hour to devote to 
marketing, you’ll know how to use it. 

Brand, by definition, is the process of attaching an idea to 
a product in the mind of the public, which persuades people 
to consume the idea by consuming the product. The idea that 
most brands are trying to attach can be boiled down to one of 
three: consistency, speaking to your passion and enhancing 
self-esteem. Sounds like textbook theory, I know, but it’s a 
marketing discipline that’s used everyday. You encounter 
brand every time you make a purchase, visit a fast-food 
restaurant, or read a book by your favorite author. You 
experience their brand.   

Let me explain, let’s take a walk through Starbucks, not a 
customer, but as a marketer. Hopefully, you’ve been there - 
(if not, you should. This company has been reviewed in 
marketing case studies for many years; not to mention their 
coffee rocks!)  

Starbucks goes to pain-staking lengths to attach a brand 
experience to their purchasing process. An experience that is 
consistent, speaks to their customer’s passions and enhances 
their customers self esteem. How you ask? Here we go. 

Enter Starbucks.  A whiff of coffee hits you as you step 
inside the door and you see the line of patient customers 
waiting with cash in hand. You look at the board, filled with 
made-up words that only make sense to “the true” Starbucks 
drinkers. You try to decide what “speaks” to you today. You 
approach the cash register; light music plays in the 
background. The plushy sofas and chairs call to you saying, 
“sit here, stay, and spend more money.” Yet, you stand, you 
wait, you order. The anticipation builds as you stand it yet 
another line as the barista makes your usual Caramel 
Macchiato. She makes it just for you. Then, she places your 
frothy drink on a display, a nice wooden tray – for others to 
see and envy. You leave satisfied. And when your coworker 
walks in the office with his coffee cup from McDonald’s, you 
swell with pride, as you are a true coffee connoisseur, 
McFake. 

Authors do this, too.  Each page is a branded experience. 
Authors set the stage, build stories with great tension, 
heighten anticipation and then release the reader leaving him 
sated, yet hungry for more. Great authors take you into a 
world of brand that no manufactured product could begin to 
reach. An author’s brand is an extension of their author voice. 
They deliver characters, worlds and relationships that are 
consistent, speak to your passions as a reader, all while 

enhancing your self-esteem as the reader places himself 
in the character and the characters relationships. All that 
is required by the reader is to step inside the author’s 
brand. 

Pretty cool, don’t ya think? 
 

Jennifer Fusco is a 10-year veteran and currently the 

Marketing Communications and Brand Manager for the 

General Electric Company. She is a 2009 recipient for 

the award for Outstanding Environmental Marketing by 

the USGBC. In her spare time, she writes paranormal 

romantic suspense and can be found hovering over a 

laptop letting Angels type on her keyboard on her behalf. 

  CAREER 

How to Use the 1 
by Jennifer Fusco, CTRWA member 
 

Grammar Quiz 
 
Oh, stop! You love grammar! You just don’t know it yet. 
Take my little quiz and see how much fun you have. 
 
A) That’s a great picture of Gerard Butler and I. 
B) That’s a great picture of Gerard Butler and me. 
C) Please give those porno shots back to Gerard and I.  
 
Only B is correct. An easy way to get the proper answer 
here is if you just deleted Gerard Butler (which of course 
I’d never do), you’d say “me.” That’s a great picture of 

me. Same if Gerard’s in the picture (and we hope he still 
is)…and therefore we have B.   
 
A) Me and Gerard are  
getting married in June. 
B) I and Gerard are getting  
married in June. 
C) Gerard and I are getting  
married in June, and we  
plan to have a long and  
exhausting honeymoon. 
 
The grammatically correct  
sentence is C. For the record, the first person pronoun (I 
or me) always comes second. It’s just polite, like serving 
the guest first. And again, if you’d say I (as in I’m getting 

married), you’d say Gerard and I. Not Me and Gerard. 
Because he won’t marry you if sound like a dope. 
 
In the future, we’ll do its vs. it’s and that vs. which. I 
intend to use Gerard Butler in all sentences, so there you 
go. Told you grammar could be fun!  
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CAREER 

  

BACK WHEN I was unpublished, I spent a lot of time on 
eHarlequin's forums, specifically in the Submission Care 
thread, where a lot of aspiring (and, eventually, published) 
writers found kindred souls in the submission process at 
Harlequin/Silhouette. One of the most frequently-asked 
questions was "How long do you normally have to wait 
after submitting your manuscript before you hear back from 
the editor?" And the answer, naturally, was "Who knows?" 

Some of us heard fairly quickly, especially if the 
answer was a flat, "Thanks but no thanks." Others had 
submissions that took months, even years, to get an answer. 
The response time depended on a lot of variables, from how 
you queried, when you queried, whether you submitted 
after a contest win and editor request, etc. But I think most 
of us unpubs figured that once we got published, the 
waiting game would finally be over. 

But that's not necessarily so. My first few books, I'll 
admit, had pretty good turnaround. My fourth book, in fact, 
took only a week from my submission to the editor's call. 
However, as I learned in 2008, that's not always the case, 
even when you have a few books to your name. I sent my 
first two-book proposal to my editor in July of 2008. It took 
several months to hear back from her, and the wait ended 
up meaning that I went all of 2009 without a book on the 
shelves. Talk about a career setback! 

There are plenty of reasons why it took so long for the 
editor to get back to me--staff changes and shortages, her 
large list of authors, the RWA convention--so I can't say I 
was surprised. She got behind. It happens. 

The problem was, I really didn't know what to do with 
myself during the wait. Since I'd had fits working up the 
two proposals, which didn't want to cooperate with me at 
all, I foolishly allowed myself to take a month's break from 
writing. Which turned into two months. Then three. Then, 
when I realized I had to get back into the writing game, I 
wasn't sure what to do next. Work on the proposals I'd sent, 
not even knowing if the editor would want to buy them? Or 
should I start something new? And if I started something 
new, should I write it as part of the series the other 
proposals were part of, or should I look at something else? 

Eventually, I wrote something that was part of the 
Cooper Family series I'd already proposed, but I wrote it so 
it could easily stand alone if she didn't like the other books. 
I managed to get that book proposal to her while she was 
still considering the other two proposals, and it ended up 
being one of the two she finally bought. 

So here's what I learned from the experience: 
1. A short break from writing is fine, but be tough with 

yourself. 
Fix a time to get back to it and stick to the schedule, 

even if you don't have a book in the pipeline yet. Start 
working on the next one. 

2. Be patient but also check in with your editor if the 
wait has been long enough. 

Editors are busy people, and I think a reminder now 
and then that you're still waiting to hear from them is 
appropriate, as long as you don't become a nag. If you've 
had a full with your editor for three or four months, I don't 
think it's bad to ask for a status check. 

3. Manage your time wisely, and make reasonable 
judgment calls. 

Because my editor expressed approval on the two 
books she finally pitched to the senior editor, I decided to 
go ahead with working in the first book of the two in order 
to get ahead, even though the senior editor hadn't made the 
final go ahead for the buy. That way, I was nearly finished 
with the first book by the time the editor made the official 
buy. This allowed me to say yes to an earlier publication 
date than I might have been able to meet otherwise. 

4. Always be thinking ahead to the next book. 
Even if it's nothing more than making notes or keeping 

a list of research links, always look ahead. For me, it 
includes setting aside time one day a week, at minimum, to 
brainstorm and work on the new ideas I have. This way, 
when my contract books are done, I'll have something else 
ready to send to my editor to keep things rolling. 

Waiting is hard. We all hate it. But we all have to do it. 
The secret to surviving the long waits to hear from editors 
is moving forward to the next project. Even if you sell the 
book under consideration, you need something else to pitch 
for the next contract. 

Having something new in the pipeline at all times 
makes the most of the downtime spent waiting, and it 
moves your career forward faster and more effectively than 
any other strategy. 

 
As a child, Paula Graves's books were Hardy Boys and 

Nancy Drew mysteries and Harlequin Romances. When she 

realized there were books that featured both romance and 

mystery, she knew she'd found her calling. Now Paula 

writes for Harlequin Intrigue, where she gets to play both 

matchmaker and murderer and has a blast doing it. Visit 

her online at www.paulagraves.com. 

 

This article was first published in  

the May issue of Magic  Moments,  

newsletter of Southern Magic RWA. 

 

The Waiting Game 
by Paula Graves 
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CAREER COMMUNITY 

Creating a Vivid, Realistic Setting 

for Your Novel  
by Margaret Moore 
 
ONE OF THE most important things you have to do when 
you write a novel is to establish a sense of the time and place 
in which your novel takes place, and do it quickly. This is one 
way to draw your reader into the world of your characters, 
and to engage their imagination.  

You can always take the most easy way out — say so 
right in the beginning, as a heading before the story begins. 
*England, 1066*, for instance. This tells the reader right 
away where they are and what sort of things to expect.  
But it takes more than that to really establish a sense of time 
and place. Think details — the buildings, the furnishings, the 
clothes, the vehicles. You should have the details as correct 
as you possibly can for the era in which you're writing, 
including the present. If you're writing about a mall, just 
saying "the mall" isn't enough. Large? Small? Well kept? A 
mess? Ditto a castle, or a manor house.  

To add another layer to your setting, think of the five 
senses: sight, sound, smell, taste and touch. Don't think just 
about what your characters can see, but how else they 
experience their world.  

Be on the look-out for the "telling detail," something that 
immediately tells your reader they're not in Kansas anymore 
(unless, of course, they are <G>). It can be a simple, everyday 
thing, like a utensil, or something really unique to a time 
period, like a uniform or a hat. Sometimes one item like this 
can be worth paragraphs of general description.  
Ultimately, the amount of space you devote to setting is a 
matter of style — there is no "right" or "wrong" here. Some 
readers like to feel totally immersed in the setting; others 
prefer a faster-paced story, or one that concentrates more on 
the conflict between the characters. Think of the books you've 
enjoyed the most, and ask yourself how much the setting, and 
the descriptions, contributed to that experience. 

Recommended Reading: 
"Word Painting: A Guide To Writing More Descriptively" by 
Rebecca McClanahan.  

This article first appeared in the June 2010 issue of 

romANTICS, the newsletter of the Toronto Romance Writers. 

USA Today bestselling author Margaret Moore has written 

more than forty historical romance novels and novellas for 

Harlequin, Avon and HarperCollins Childrens Books. Her 

latest release is THE WELSH LORD'S MISTRESS, a 

Harlequin Historical Undone available at eHarlequin. Visit 

Margaret at www.margaretmoore.com. 

 

Trimming Your Figure (of Speech) 
by Patti Cavaliere, CTRWA Member  

 
WOULD SOME OF you like to lose a few by barely lifting 
a finger? This method of trimming your figure of speech 
may not slim your waistline, but it is guaranteed to tighten 
your prose.  

I am guilty of indulging in comfort words. They fill my 
empty pages, but lack true value, and the habit is as 
addictive as eating a fattening snack. You may not notice it 
at first, but how can you tell if you’re also binging on 
words? Here’s my three-step exercise that won't break a 
sweat.  

I begin by reading my “Final” draft, paying attention to 
areas where I repeat certain words or phrases. Some of my 
tasty favorites are: actually, almost, already, always, 
anyway, enough, even, finally, herself, just, now, often, 
only, other, seemed, she knew, she thought, so, some of, 
still, that, then, and really. 

The next step is to decide if you (really) need the word. 
Try reading the sentence without it. Does it clarify the 
meaning and elevate the sentence? If you said yes, then the 
word belongs in the recycle bin.  

Next, search the entire manuscript for whatever word or 
phrase you’ve chosen. To access this feature of Microsoft 
Word, go to EDIT, then scroll down to FIND, type in your 
overindulged word, and click on FIND NEXT. I 
recommend the tedious process of examining each sentence 
before purging. Use care not to do what I did when I 
accidentally eliminated all places where I’d used the phrase 
“she knew.” There were places where it needed to be there.  

While some of us may be trying to beef up the volume 
of our novel, as we all know, quality counts. By using this 
method I have cut hundreds of unnecessary words from my 
95,000 word manuscript, and the result is a smoother 
read. So don’t be afraid to strip down to bare bones, 
because you (really) have nothing to lose.  

 
Patti Cavaliere published her first short story several 

years ago in a teen magazine, and her most recent 

publication is a blog essay with Yankee magazine. She also 

co-wrote a BioImaging manual for Yale University, where 

she reinvented her career as a cardiology researcher. Her 

biggest challenge is finding a home for her women’s fiction 

novel about a veterinarian looking for love, a story with an 

astrological theme and affection for animals. 

 

“Inspiration usually comes during 

work, rather than before it.” 
 — Madeleine L'Engle 
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Pointless But Fun 
 

What’s the best advice you ever  

got from your dad? 
 

My dad is the silent type who leads by example. He almost never gives 
up on anything - almost to a fault. Let me tell you about the summer he 
decided to teach himself to play the oboe... Ever hear a duck scream 
itself to death? The neighborhood almost had to take up a petition to 
make him stop. It's this kind of dogged persistence, however, that has 
me chewing through this novel.  — Karen Pinco 
 
Wear clean panties  —  you never know when you're going to get 
lucky.  — Laurie Nichols’s dad 
 
Avoid potholes when driving, change the oil in your car every three 
months, and when sharpening the chain of your chainsaw, use the 
proper fitting circular file and file in one, clean, forward direction only 
while keeping your wrist firm.  — Kel Morse 
 
A smile is the universal language. No matter where you go in the 
world, everyone understands a smile. (Pretty amazing when you think 
about it, because it's true).  — Patti Cavaliere 
 
My father taught me to work hard and respect family--the old blood is 
thicker than water thing. He always  found something nice to say to 
anyone he met--people loved him, as I did.  — Joy Smith 
 
“If I’d known how long I was going to live, I’d have taken better care 
of my body!”  —  Christine Bunt 
 
A hard head makes for a soft ass.  — Jennifer Fusco 
 
“Be practical but don't give up your dreams.”  — Marian Lanouette 
 
“When life hands you lemons, make lemonade.”  — Jennifer I. 
 
This one was hard for me as my Dad was a man of few words. He was 
a hard working man who sacrificed greatly for the country and family 
he loved and led by example—even if that meant allowing his 
imperfections and human frailties to humble him. A phrase he often 
said--which sums up his philosophy—was that “Anything worth having 
is worth working for.” I hold firmly to this credo in my everyday life 
and it has been an invaluable lesson. Thanks, Dad.  — Paula Sharon 
 
“Your actions are speaking so loud that I can't hear what you're 
saying.”  — Gerri Brousseau 

 
I can’t think of any specific advice from either my dad, who died 
young, or my grandfather, who recently passed away, but in honor of 
both men and how they lived their lives, here it is in a nutshell. “Walk 
the walk.”  — Kristan Higgins  
 

“He asks if you want a drink. You smile 

and say, 'Vodka soda.' If you already 

have a drink, you down it. Then there's 

some flirting, some interoffice sex, an 

accidental pregnancy, a shot gun 

wedding, and a life of bliss. How many 

times do we have to go over this?”  

  

— Casey, the BFF in 27 Dresses 


